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Abstract

This study based on Sheth’ s 12 marketing school categories and
content analysis is proposed to perceive the research trends of the
subjects published by domestic marketing researchers. The
international conference topics in the marketing field will be
investigated and summarized to reveal the disparities between
domestic and foreign countries in marketing researches. The analysis
results can provide government related bureaus and our marketing
researchers for developing their future research topics and issues.

Through collecting the information provided by journals and
conferences on the web sites, the researchers will re-edit and
summarize the related information of international journals and
conferences in the marketing field including the ABI index, the SSCI
index, the journal ranking, and the impact factor. The journal and the
conference web sites will also be listed in this research. The results
of this research can be used as a reference directory of our marketing
researchers for future publication, and consequently our marketing
research level can be improved as well.
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Sheth  Gross(1988)

(macro
perceptions) (micro perceptions)
(Brown, 1993) (Aaker, 1991)
(Thomas, 1993) (Kotler, 1997)
1. ABI SSCI index
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4.,
5. Sheth
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()
(Silk, 1993) (University of
Wisconsin) (Harvard Business School) 1906
(Jones and Monieson, 1990) Kinley(1894)
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1917) (Goodman, 1996)
(Mason, 1995)
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(Stern, 1990) 1960 1970
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() Sheth
(2002) Sheth (1988)
Sheth
(Copeland,
1923; Aspinwall, 1958;
Bucklin, 1962; Holbrook and
Howard, 1977; Murphy and
Enis, 1986)
(MccCarthy,
(Ryan, 1950; McCarthy, 1960)
(Lewis (Weld, 1917) 1935)
and Erickson, 1969)
(Reilly, 1931; Converse,
1949)
(Revzan, 1961)
(Grether,
1965)
(Mallen (Weld, 1916)
1973) ( )
(Alderson,
1965)
(Alderson,
1965)
(Smith,
1956) (Borden,
(Levitt, 1965) 1964)
(Dean, 1950)
(Sheth, 1974b)
(Stochasti (Sheth, 1974a)
(Rogers, 1962) c) (Mick,
(Festinger, 1957) 1986) (Bettman,
(household) 1979)
(Sheth and Sethi, 1977)
( (Ferrell and
) ( Gresham, 1985; Robin and
Reidenbach, 1987)
) (Andreasen,

1977)
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(Frazier, 1983)

(Stern and Reve,
1980)

(Gaski, 1986)

(Mallen, 1968)
(Graham, 1987)
(Howard,
1983) (Dowling, (Alderson, 1957; Katz
1983) and Kahn, 1966)
(Arndt,
(Shawver 1979)
and Nickels,
1979)
Bagozzi
Alderson and
Martin: 1965)( (Mclnnes, 1964,
' (Bagozzi, Kotler, 1972;
1974ab;1975 Hunt,1983; Houston
ab;1976;1977 and Gassenheimer,
:1978;1979) 1987)
2002 135-160
Sheth(1988) (1995) (1997) (2002)
(commodity school) 1912 24 1 43-55
(regional school) 1930 24 4 39-45
(institutional school) 1910 24 5 7-16
(organizational dynamics school) 1950 24 6 30-40
(functional school) 1912 24 9 32-38
(functionalist school) 1945 24 12 17-24
(consumer behavior school) 1950 25 2 31-42
(systems school) 1960 25 5 22-31
(managerial school) 1950 25 6 26-35
(social exchange school) 1900 25 7 20-32
(macromarketing school) 1960 25 9 38-56
(activist school) 1960 25 12 11-18
National Science Indicators (www.isinet.com)
SSCI SCI 1995-99
39434 Computer Science
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(Percentage of papers from Taiwan) 3.72% Economics & Business
0.71% (cited) (Relative impact compared to world)
(Agricultural Sciences)
Computer Science -33% Economics & Business -48%
Economics & Business
56.68% 25% 14.36% -8% 1.68% -40% 1.41% -22%
0.81% -38% Economics & Business

National Science Indicators(NSI)
Social Science Citation Index (SSCI) Science

Citation Index (SCI) NSI SSCI  SCI
(Journal Citation Report; JCR) (impact
factor) SSCI
impact factor SSCI
SCI SCI
SSCI
SSCI
ABI TSSCI 2000
ABI Inform University Microfilms (UMI)
ABI (2000)
(Taiwan social science citation index TSSCI)
TSSCI
SSCI ABI TSSCI
Hult (1997) 1000
41 50

Journal of Marketing Journal of
Marketing Research Journal of consumer Research Journal of Retailing Journal of the

Academy of Marketing Science 41 21 SSCI
21 8 (business journals) 41

Tilburg University Marketing & Marketing Research (Academic marketing journals)

(http://marketing.kub.nl/journal 1.htm) 91
91
Sage Publications 2001 Marketing Theory
Westburn Publishers 2002 Journal of Customer Behavior

Allied Academics 2002
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4 10 (Tennessee) 14
(www.alliedacademics.org) Federation of Business Disciplines 2002 3 7 12
(St. Louis, Missouri)
(www.fbds.org)
New South Network Services (NSNS) www.nsns.com)

University of Central Arkansas Small Business Advancement National Center (SBANC)
(www.sbaer.uca.edu) Call for Papers.Com (CFP) (www.callforpapers.com)

Society for marketing advances (mkt.cba.cmich.edu) Association for Consumer
Research (www.acrweb.org) Academy of Marketing Science (Www.ams-web.org)

Cabell (1998)
Tilburg
MCB University(WWW.
mcb.co.uk) International Marketing Review Elsevier Science (www.elsevier.nl)
International Journal of Research in Marketing Henry Stewart Publications
(www.henrystewart.co.uk) Journal of Consumer Behavior Sage Publications
(www.sagepub.co.uk) Journal of Academy of Marketing Science Westburn
Publishers Ltd (www.westburn.co.uk) Journal of Marketing Management
MCB University
Publications (American Marketing Associations;
AMA) Journal of Marketing Journal of Marketing Research
ABI
SSCI (Hult et al., 1997)
()
1.
Sheth
(1988)

t(http:// www.ncu.edu.tw/ ~ia/ncuim/conference.

ht

m
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New South Network Services
(NSNS) (www.nsns.com) University of Central Arkansas Small Business Advancement
National Center (SBANC) (www.sbaer.uca.edu) Call for Papers.Com (CFP)
(www.callforpapers.com)

2.

Sheth

Sheth (198§
- q.

0.85 (Kassarjian, 1977)
0.85

(D).

(2).
(3).

(4).
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(5).
1860
25.5 787
10.8
0.927 0.85
0.78 0.82
0.81
=(0.78+0.81+0.84)/3=0.81
=3%0.81/(1+2*0.81)=0.927
77%

181  23.0% 423 53.7%
606  77.0% 364  46.3%
509  64.7% 593  75.3%
278 35.3% 194 24.7%
26 3.3% 344 43.7%
82  10.4% 52 6.6%
28 3.6% 107 13.6%
66  8.4% 49 6.2%
16 2.0% 235  29.9%
197  25.0% 23 2.9%
247  31.4% 92 28 3.6%
79 10.0% 91 126 16.0%
18 2.3% 90 139 17.7%
10 1.3% 89 94  11.9%
12 1.5% 88 107 13.6%
6 0.8% 87 270  34.3%

Sheth  Gross(1988)
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New South Network Services (NSNS)
(www.nsns.com) University of Central Arkansas Small Business Advancement National
Center (SBANC) (www.sbaer.uca.edu) Call for Papers.Com (CFP) (www.callforpapers.com)

Midwest Business Administration Association
(MBAA)(www.mbaaconference.org) Southeast Decision Sciences Institute (SEDSI)
(www.sedsi.org) Southwest Decision Sciences Institute (SWDSI) (www.swdsi.org)
Southwest Academy of Management (SWAM) (www.shsu.edu/~mgt_swam/)
Academic Adverting Association (AAA)

(business.Clemson.edu/market/2003AAAcallfor  papers.html) Association for
Consumer Research (ACR) (www.acrweb. org) Society for Consumer
Psychology (SCP) (http://fisher.osu.edu /marketing /scp/) Marketing Educators'

Association (MEA) (http://www.cwu. edu/~luptonr/mea/callforpapers.htm)
Marketing Science (http://www.bus. ualberta.ca/marketingscience-2002/default.htm

SMA ANZMAC
AMA AMS DMA

(American Marketing Association; AMA)

AMA (www.ama.org)
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NSNS

October |April 15,/The Direct Marketing
12, 2003 (2003 Association (DMA)

November |March 28,|Society for Marketing
4-8, 2003 (2003 Advances (SMA)

August AMA Summer Marketing
15-18, October 1,
2003

October May 26-|Academy of Marketing
24, 2003 [29, 2004 |[Science (AMS)

December |30 June Australian and New

2-4 2002 12002 Academy (ANZMAC)

March 2-6 |September Association of Collegiate

2004 19, 2003 (ACME)

October April 15,[Atlantic Marketing
1-4 2003 [2003 Association (ATMA)

March 17|October 1,|Marketing Management
- 19, 2004(2003 Association (MMA)

May 18 —|November |European Marketing|http://www.iberoacademy.org/emac%20conference
21 2004 21st 2003 [Academy (EMAC) %20murcia%202003.pdf

10

March 25|October Association of Marketing

- 27, 2004|17, 2003

(AMTP)

© © N g bk wDdhRE

el el
w N P O

2001 2004
21 21

emerging business & technology

strategy formation & implementation

marketing and society

sports and special events marketing

political an social marketing

current issues in Asia, Australia and New Zealand
policy aspects

patronage

merchandising

. franchising

. marketing and the environment
. value chain

. promotion & advancement

http://www.the-dma.org/dmef/callforabstracts.shtml

http://mkt.cba.cmich.edu/sma/cfp/cfp.htm
2002 Educators' Conference http://ecommerce.ama.org/summered/
http://www.ams-web.org/

Zealand Marketing|http://www.deakin.edu.au/anzmac/welcome_frameset.htm

Marketing Educators http://www.a-cme.org/

http://www.atlanticmarketing.org/

http://www.mmaglobal.org/sprconfcal Iforpapers04.html

Theory and Practice http://www.amtp.org/
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ACME[AMA-S|IAMA-W| AMS |JAMTP[ANZMACATMA|EMAC|MMA | SMA

IAdvertising, promotion|
and media research

Brand management

Consumer behavior

Direct marketing

Entrepreneurship and
small business

Industrial marketing

o & [hJo[N] 00

Integrated marketing
communication/
communication

B

International marketing

Market structure

Marketing education

Marketing research

Marketing strategy

©OJooJor[N oo

Marketing theory
applications &
devel opment

[$1]

New product research

Not for profit and
greener_marketing

Pricing research

Relationship marketing

Sales/selling

Services marketing

Technology marketing

Transportation/channels
of distribution)

Others

17 13 7 11 17 13 4 14 10 1

o] o [Pr[oJoJoaN] w N

AMA-S AMA-W

Tilburg University Marketing & Marketing Research

(Academic marketing journals) (marketing.kub.nl/journal 1.htm)
SSCI Index (Social Science Citation Index) Impact factor
National Science Indicators(NSI) (www.isinet.com)
(impact factor) NSI (Journal Citation Report; JCR)
Impact factor (New York University)Stern School of Business
William H. Starbuck (pages.stern.nyu.edu/~wstarbuc/cites.html) 2001 10
ABI University Microfilms (UMI)

(www.umi.com/tls/jsp/list/tIsSearch.jsp)

ALBA(Athens Laboratory of Business Adminstration at Loughborough University)
(www.alba.edu.gr/survey/Mktg/Mktgresults.htm) Theoharakis Hirst(2002)
311

(familiarity)
WU Journal Rating (Wu Wien) 1832
A+ A B C D A+ D
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Vienna University of Economics and Business

Economics (Wirtschaftsuniversitat Wien) (http://hal.boku.ac.at/fao/journal
_ranking)
HNB Hult (1997) 1000
MCB Emerald Management Review The Emerald Management
Reviews 400 - Accredited Journal Coverage List

(konstanza.emeraldinsight.com/vI=11354673/cl=71/nw=1/rpsv/reviews/coverage/azlist.htm)

ssci | agr |ALBA| WU I\ g| IMmpact ssci [agi [ALBAL Wu g | Impact
Index | Wein factor Index | Wien factor
1 |[AMSR B 47 |OMEM B
2 |ACR * 17 B 13 0.1 48 |IM * * 2 A 1 2.41
3 |APIJML * 49 [JMCH
4 |AIM 50 |OME *
5 |AMJ B 51 |OMHE
6 |CMC 52 |JMH
7 _|CRR 53 [MMJ
8 |EJM * 14 A 30 54 [JMM 29 B 31
9 |IMM * * 21 20 0.36 55 |JOMPAMS B
10 [IM A 56 |IMR * 1 A+ 2 1.82
11 [1JA * 38 B 57 [JMTP * 28
12 |1JBM B 58 |UMMM
13 [IJEC * 59 |INVSM B
14 [IIMR * * 35 60 |JPSSM 32 12
15 [IJRM * * 6 A 26 61 |JPBM
16 |IJR * B 62 [JPSM *
17 [IJRDM * B 63 |JPM
18 [IJWM * 64 |JPPM * * 27 A 14 0.6
19 |[IMR * * 40 A 65 |JRM
20 [IRRDCR A 66 [JRC
21 |JA * * 15 B 9 0.65 67 |JRFM
22 |JAR * * 13 A 10 0.6 68 |JR * * 8 A 4 0.63
23 |IBM B 69 |JRCS A
24 |JBIM B 36 70 [JSEM
25 |JBBM B 71 ISR * 34 B
26 |JCB 72 |ISM 37 B 25
27 |JCM 36 B 21 73 |JSTM B
28 [JCP * 10 B 27 74 |[JTMAM A
29 |JCR * * 3 A 3 2.59 75 |JAMC * 9 A 5
30 |JCSDCB 76 |JTTM B
31 |JCIRA 77 |JVM B
32 [JDM * 78 [MB
33 |JEGMS 79 |[MER A 41
34 |JE B 80 |MIP * B
35 |JFMM 81 [ML 11 A 34
36 |JFSM 82 |MRO
37 |JFDR 83 |MS * * 4 A+ 6 1.39
38 |IJGM * A 37 84 |MT B
39 |JHLM B 85 [PSP
40 |JIM * 30 86 |PM * * 25 A 16
41 |JICM * B 87 |QJEC
42 |JINM * * A 24 88 |QMS B
43 [JIME 89 [RMS
44 [JIMMR * B 90 |CJSM
45 |IMA * B 91 |MR
46 |IMC 39




85%

92

SSCI
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Tilburg

1 [Academy of Marketing Science Review AMSR |47]Journal of Market-Focused Management JMFM
2 |Advances in Consumer Research ACR 48|Journal of Marketing JM
3 ASI? APaCIfIC Journal  of Marketing and APJML [|49]|Journal of Marketing Channels JMCH
Logistics
4 |Asian Journal of Marketing AJM 50|Journal of Marketing Education IJME
5 |Australasian Marketing Journal AMJ 51|Journal of Marketing for Higher Education |JIMHE
6 |Consumption, Markets and Culture CMC 52|Journal of Marketing History JMH
7 |Corporate Reputation Review CRR 53|Journal of Marketing Management MMJ
8 |European Journal of Marketing EJM 54 Journal of M_arketmg Management (_Jo_urnal JMM
of the Marketing Management Association)
9 Industrial Marketing Management IMM 55 Journal' of . Marketing  Practice-Applied JMPAMS
Marketing Science
10 |Interactive Marketing M 56|Journal of Marketing Research JMR
11 |International Journal of Advertising 1JA 57|Journal of Marketing Theory and Practice JMTP
12 [International Journal of Bank Marketing 1JBM 58 Journal of Ministry — Marketing  and IJMMM
Management
13 [International Journal of Electronic Commerce [IJEC 59 JournaIA of Nonprofit and Voluntary Sector IJNV SM
Marketing
14 |International Journal of Market Research MR |eo[Journal of Personal - Selling & Sales|;qqy
Management
15 |International Journal of Research in Marketing|lJRM 61|Journal of Product and Brand Management JPBM
16 [International Journal of Retailing 1JR 62|Journal of Professional Services Marketing |JPSM
17 In.terr.1at|9nal Journal of Retail and IJRDM [63]|Journal of Promotion Management JPM
Distribution Management
18 [International Journal of Wine Marketing 1IJWM 64|Journal of Public Policy & Marketing JPPM
19 [International Marketing Review IMR 65|Journal of Relationship Marketing JRM
20 International Review of Retail, Distribution |IRRDC 66|Journal of Research for Consumer JRC
and Consumer Research R
21 |Journal of Advertising A 67 Journal_ of Restaurant and Foodservice JREM
Marketing
22 |Journal of Advertising Research JAR 68|Journal of Retailing JR
23 |Journal of Brand Management JBM 69|Journal of Retailing and Consumer Service |JRCS
24 |Journal of Business & Industrial Marketing JBIM 70|Journal of Segmentation in Marketing JSEM
25 |Journal of Business-to-Business Marketing JBBM 71|Journal of Service Research JSR
26 [Journal of Consumer Behavior JCB 72|Journal of Services Marketing JSM
27 |Journal of Consumer Marketing JCM 73|Journal of Strategic Marketing JSTM
28 |Journal of Consumer Psychology JCP 74 Journal. of Targetl_ng, Measurement and JTMAM
Analysis for Marketing
29 Jot{rnal ‘of Cons.umer Research home page (at ICR 75 Jogrnal of The Academy of Marketing JAMC
University of Wisconsin) Science
30 Jo.urna.l _Of Consume_r_ Satlsf_actlon, JCSDCB|76|Journal of Travel and Tourism Marketing JTT™M
Dissatisfaction and Complaining Behavior
31 Journal_ (_)f Current Issues And Research In JCIRA [77[|Journal of Vacation Marketing JVM
Advertising
32 |Journal Database Marketing JDM 78|Marketing Bulletin MB
3g |Journal of Empirical  Generalizations in |,y o 74/ arketing Education Review MER
Marketing Science
34 |Journal of Euromarketing JE 80[Marketing Intelligence and Planning MIP
35 [Journal of Fashion Marketing and Management |JFMM 81|Marketing Letters ML
36 |Journal of Financial Services Marketing JFSM 82[Marketing Research On-Line MRO
37 |Journal of Food Distribution Research JFDR 83|Marketing Science MS
38 |Journal of Global Marketing JGM 84[Marketing Theory MT
39 |Journal of Hospitality and Leisure Marketing |[JHLM 85|Pricing Strategy and Practice PSP
40 |Journal of Interactive Marketing JIM 86[Psychology & Marketing PM
41 |Journal of International Consumer Marketing |JICM 87|Quarterly Journal of Electronic Commerce QJEC
42 |Journal of International Marketing JINM 88|Qualitative Market Research QMS
43 Journall of International  Marketing and JIME 89|Review of Marketing Science RMS
Exporting
44 Journal_ of International  Marketing and JIMMR |90|The Cyber-Journal of Sport Marketing CJSM
Marketing Research
45 |Journal of Macromarketing JMA 91|The Marketing Review MR
46 |Journal of Marketing Communications JMC
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http://www.wiley.com/ http://www.elsevier.nl

http://www.warc.com/ http://www.consumerinterests.org

http://www.vnubusinessmedia.com http://www.cmp.com

http://www.targetmarketingmag.com http://www.ciber.msu.edu

http://www.swets.nl http://www.bubl.ac.uk

http://www.biz.colostate.edu/depts/marketing/jmtp/jmtp

http://www.smsss.surry.ac.uk
welcome.htm

http://www.smei.org http://www.bibliothegue.esc-rouen.fx

http://www.sjmc.cla.umn.edu http://www.bcr.com

http://www.salesandmarketing.com http://www.bcq.theabc.org

http://www.sagepub.co.uk http://www.babson.edu/jr

http://www.retail-merchandiser.com http://www.arfsite.org

http://www.pug.fr http://www.appliedmktresearch.com

http://www.newmediamarkets.com/ http://www.ama.org

http://www.netec.mcc.ac.uk http://www.adetem.org

http://www.mch.co.uk http://www.adage.com/

http://www.marketingweek.gr/ http://www.acm.org

http://www.marketingexec.com/ http://www.absoluteagency.com/port/

http://www.journals.uchicago.edu http://www.aba.com/bankmarketing/default.htm

http://www.impgroup.org http://vahlen.becksche.de/zeitschriften/marketing/main.htm

http://kapis.www.wkap.nl/kapis/CGI-BIN/WORLD/journalhome.

http://www.henrystewart.co.uk
htm?0342-5843

http://www.haworthpressinc.com http://grop.labz.cc.wmich.edu/rea/JBC

http://www.gyta.co.uk http://bubl.ac.uk/archive/journals/

http://www.frankcass.com http://attra.ncat.org/attra-pub/directmkt.html

http://www.findarticles.com

1 |[AMSR [http://www.amsreview.org amsrev@vancouver.wsu.edu
X acr-berlin@euv-frankfurt-o.de

2 |ACR http://www.vancouver.wsu.edu/acr/home.htm Marketing@wirtschaft.uni-giessen.de
3 |APJML bmyau@cityul.edu.hk
4 |AIM http://www.fba.nus.edu.sg/gm/journals/AJM.html
5 |[AMJ http://www.buseco.monash.edu.au/Research/Mkt/AMJ
6 |CMC http://www.gbhap.com/journals/241/241-top.htm fuat_firat@asu.edu
7 |CRR http://www.henrystewart.co.uk/journals/crr/ submissions@hspublications.co.uk
8 |EJM http://www.emeraldinsight.com/ejm.htm mmassey @emeral dinsight.com.tw
9 |[IMM http://www.elsevier.nl/locate/indmarm plaplaca@portone.com
10 [IM http://www.henrystewart.co.uk/journals/im plaplaca@portone.com
11 [IJA http://www.warc.com/open/publications/ijoa.asp
12 [IJBM http://www.emeraldinsight.com/ijbm.htm Christine.Ennew@nottingham.ac.uk
13 |1JEC http://www.mesharpe.com/jec_main.htm zwass@al pha.fdu.edu
14 [IIMR http://www.warc.com/open/publications/ijomr.asp International Journal of Advertising
15 |1JRM http://www.elsevier.nl/locate/ijresmar journal.ijrm@insead.fr
16 |IJR
17 |1JRDM [http://www.emeraldinsight.com/ijrdm.htm J.fernie@hw.ac.uk
18 [IJWM http://www.smsss.surrey.ac.uk/Research/IJWM.html management@surrey.ac.uk
19 [IMR http://www.emeraldinsight.com/imr.htm j.m.whitelock@salford.ac.uk
20 |IRRDCR |http://www.tandf.co.uk/journals/routledge/09593969.html journals.webmaster @tandf.co.uk
21 |JA http://sjmc.cla.umn.edu/joa faber001@tc.umn.edu
22 [JAR http://www.arfsite.org/webpages/jar_pages/jarhome.htm journal @arfsite.org
23 |JBM http://www.henrystewart.co.uk/journals/bm Corporate Reputation Review
24 |JBIM http://www.emeraldinsight.com/jbim.htm wesleyj@gsu.edu
25 |JBBM http://www.ualberta.ca/~ppopkows/journals/jbbm.htm jdlbb@cunyvm.com.edu
26 |JCB http://www.henrystewart.co.uk/journals/conb/ Corporate Reputation Review
27 [JCM http://www.emeraldinsight.com/jcm.htm European Journal of Marketing
28 |JCP http://fisher.osu.edu/marketing/scp/journal.html paul.herr@colorado.edu

http://www.journals.uchicago.edu/JCR/home.html : ’
29 |JCR httg://WisciLfo.doit.wisc.egu/jcr jcr@bus.wisc.edu
30 |JCSDCB |http://www.vancouver.wsu.edu/csdcb/home.htm
31 [JCIRA http://www.ctcpress.com/ crmartine@unich.edu
32 |JDM http://www.henrystewart.co.uk/journals/dbm
33 |JEGMS |http://www.empgens.com
34 |JE http://www.haworthpressinc.com

http://www.henrystewart.co.uk/journals/ : !
35 |JFMM hsp‘i)ndex.htm?fmr%//index.html~ma{inFrame Corporate Reputation Review
36 |JFSM http://www.henrystewart.co.uk/journals/jfsm Corporate Reputation Review
37 |JFDR http://fdrs.ag.utk.edu mlwilson@utk.edu
38 |JGM http://www.haworthpressinc.com Journal of Euromarketing
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39 |JHLM http://www.haworthpressinc.com Journal of Euromarketing
40 |JIM http://www.interscience.wiley.com pdlugoke@wiley.com
41 |JICM http://www.haworthpressinc.com Journal of Euromarketing
42 |JINM http://www.ama.org/pubs/jim/ jim@wu-wien.ac.at
43 |JIME http://www.imm.ecel .uwa.edu.au/reschdx/jime/jime.htm
44 | JIMMR
25 |IMA http://www.sagepub.co.uk/ffame.html )
http://www.sagepub.co.uk/journals/details
46 |IMC http://kapis.www.wkap.nl/kapis journals.webmaster @tandf. co.uk
47 | IMEM http://kapis.www.wkap.nl melissa.Andersen@wkap.com
48 |IM http://www.ama.org/pubs/jim
49 |IMCH http://www.haworthpressinc.com
http://www.sagepub.co.uk/frame.html
B0 | = httg://www.sa?geppub.co.uk/journals/details/j0253.html kelleyca@csus.edu
51 |JMHE http://www.haworthpressinc.com
52 [JMH http://www.warc.com/jmh
53 |MMJ http://www.westburn.co.uk/westburn/index.html
54 |JIMM http://www.wiu.edu/users/mfpct/mma/jmm.htm cep288f @mail.smsu.edu
55 ‘éMPAM http://www.emeraldinsight.com/jmpams.htm
56 |[IMR http://www.ama.org/pubs/jmr
57 [IMTP http://www.biz.colostate.edu
58 [JMMM __|http://www.haworthpressinc.com
59 |INVSM |http://www.henrystewart.co.uk/journals/nvsm/ submissions@hspublications.co.uk
60 |JPSSM  |http://mkt.cba.cmich.edu/jpssm marshall @coba.usf.edu
61 |JPBM http://www.emeraldinsight.com/jpbm.htm
62 |JPSM http://bubl.ac.uk/journals/bus/jpsm
63 [JPM http://www.haworthpressinc.com
64 |JPPM http://www.ama.org/pubs/jppm andrews@biz.mu.edu
65 [JRM http://bubl.ac.uk/journals/bus/jrm
66 [JRC http://www.jrconsumers.com s.pettigrew@ecu.edu.au
67 |JRFM http://www.jrconsumers.com
68 | IR http://www2.babson.edu/babson/babsonhpp.nsf/public/jorhome
page
69 |JRCS http://www.elsevier.nl/locate/jretconser
70 |JSEM http://www.haworthpressinc.com
71 |3sr http://www.sagepub.co.uk/_frame.html -
http//www.sagepub.co.uk/journals/details/j0229.html
72 |ISM http://www.emeraldinsight.com/jsm.htm
73 [JSTM http://www.tandf.co.uk/journals/frameloader.html
74 [JTMAM [http://www.henrystewart.co.uk/journals/jt/ submissions@hspublications.co.uk
75 l3aMC http://www.sagepub.co.uk/f_rame.html o
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