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Abstract

Furniture in house is an important element to create family functions and warm
feelings. With the maturity of e-Commerce, the furniture industry also begins to develop
e-channels to acquire a broader customer base. In recent years, many studies using the
social presence theory attempted to explore the degree of warmth and humanity for web
design issues, however, most of them were based on LAB test and therefore rarely touched
the real pictures of industry practices and consumer reactions. In this study, we integrates
the theoretical views of the perceived social presence and word-of-mouth(WOM) to
examine theirs effects upon perceived value, quality, and brand equity. Using domestic
online furniture sites as context, a survey study was conducted. After a path analysis with
PLS, the empirical testing results showed: 1. the perceived social presence has positive
impacts upon perceived value and quality; 2. WOM has positive impact on the perceived
quality; 3. perceived quality and perceived value have positive effects on brand equity.
This study preliminarily clarifies the path effects among the research variables. Academic
and managerial implications are discussed and final suggestions are provided as well.

Keyword: perceived social presence, word-of-mouth(WOM), brand equity, online
furniture industry

— -~ MEEER

"R EEEANALPIEERER
HE> "R, EELFESANEEEYE
JERBEY ~ 222 AY ~ BI{KEBHY - Dovey 2 1985
ZEPES T %2 | (house) R " 5K | (home)
WEIAE > FIETENE—EYRE 0
—FTEENET  BEEARKRER &
FHRIE A BTSRRI G A
iE(ER R BB RERERY - McCracken 7£
1987 FEAVEEPiEE) P BRIEE P E
REFSFIAZSER L EERNERE
(homeyness) - | L » FEHNHTE * &

BEAMHUERREZNERTTELZ— -

PHGEFREETERUAFHMES
EhE  HEZERRNE  FRTEE
AU ~ KIS R B R NI 1R R B AR AV ERE
iR - HRERE - EErREEEE R
R RNFRENEH BIFEREE  WRE
5 LR AEFMELRFIEIERE - BB
HARS PTG EHHEAVEESE (1 :
FERFDE B&Q ~ MIEERATEEE - I
HLHY IKEA...... 55 HRRBHOEAGE
IEENS EERLEFEERRERESS
BER -



R HEF AR R - SRS R IEH O E 25

2000 FELATR - BT EHEEEIRERL
P SRR A B RE SRR 48RS L RS
MR SRR REEZERAFI - R
U.S. Census Bureau News 2 2009 £/
HY 2007 FFiRJEEZEE (S RETEBHAE
HFFITRE) HEREE - RENRER &
TR TR TG EE = 22 65.8% - HHIELAIA
DERMNE - FEEEREHHFET Tl
BFEEETEEARE  AEREENEE
b BEEEEEPELEAIRS » AlRERE
FENE - & R EEZWE (RIS F)
AR FE FE B B R B R TR
WEFAE TR HEFERA -
(—) & ERIIBEIE AR BE B EEMR
il fn#E & 2 (Cameron 1997) » 1784
BHEPCAERER - FIRRER B - B
WEREREIE LT E - SR B S
/R_F LI m{Br&(E R R EERE

 ¥UHEE T SRETAREE -
Z%FMEE% SEKE ~ TR EEE - PR
EEERE o AL ET
5% » BN ERF TR B IE e B I
CHERE T E E NS AR R A
o MEHEFRIREERAR (880
R 87 4 ) [REAE R oA AU R 1812
HPFTFEBAIAA -
PREEIEAEES ~ 55 » ISR ~ ISR
HOHBR » JHEE TN R RIEE
K EY)(Cameron 1997)t A R -
R L E B EE B REm - B
7B RS O] LUK 2 3 2 LAt B R AY

=)

=)

H0h - (EAERE REY 2 OHE B A R IR
R AER E AL B - 2Bk E
Yt A~ 24818 (Cameron 1997 ; 5§
= KR87F)-
HEELRGZ - P EEHINEYIE
NSRBI AR TRUNES N
FERRIGETME - SR A\ SRR TEYHY
B MXAGZEEMATE - R
FE B ERE T EH R ET
SEEFEENRS -
RRERAI G 8 (PR IRy
HRERERE G iR i
hn-4EEER -
PRI EE AT HE e oM B o BN AR A B P IS
LIS B HEETRERAUHE T ER B TR
S T MR EEE R BeI RS R E
ERT B E R E T L B RIERYE
—EESt -

— - UEEE
H AT frsisF Ut R £/
WH7E 2 R BRET B Z IS AR DR ~ 48
A EERERE ELEEEEES
HIg 8 - VAU SR E TR
FrEMRTRTETESE - WRIAEE
"R —ARRRR  RAIY - TR Z AR
B XL EME R ERES AREHEERA
YEHREE - FRDE—RES b B IRt
GG RNV R RS S H ELITRE -
1F Brighten Taiwan‘s SMILE 72 2008 £
55 19 IRV EEERE PR - B AR

()

(#)



26 EREEHIE T

FIRIBE I ST 20 H RIS - i
ZLL TR BhEBTENSAT - WERTTE
ACET I ~ SRRV IR R LA B —THE A
A - TS ERESEEA T PADLY A EREkR
YA E] —IKEA » K% sy A4 TEE = b
g am T8 i HefTE A
BREN AR ER B EERERZEH
PREG T RO B ERERENERESTT
RGPS PR B IR AR S
BB MEEEL LEENEESR
Wi S 2% LUS B U B 2T RS2 4F
BF - MERBNFREEZRE T E3HE
BLa IR  BREHEGEER
EEEREYER ERATETHETE
H (R 96 4£)  EBFENTE  EREE
hEL EBFEFERER HRAANE
TEEFITNEERVESET - T B E AR (F (R 3EA94S
uh Al @2 B G B R EEE LRER R E
BEBA T NRERLEEEN RS2
BT 38 R AR RVSRES » 7 B 398 PR IaRRE
{EEYThEETE R B ERY T8 - Al DI R A1
REREETHEE MR gEEEE
AT HRREHEX D HERE
PRETH BB NEMR T 2 B0 < BRI &
WRENG (A SESEERE L AT
FEEEFRHEN T 1 EESRNEE
HHEERTOIRRIEN R -

H—HE > FEBETEHRERARE &
BOHBEE R AR R E R ' E A E R
LEESRIEEHOBALE - 2007 £
Forr-ester #¥f&HEEH » A 6036HIERIEK

B (1224 %) GiE@IETUEE MV ags -
ERYE A ~ SRE R R M0 EE I EAE
BV R SIRIE P B S KT
s d 2009 FRMH—HFELS
- FECHEBRD @RI > L NS
RN e P 3R JE E oK B T AT R T
SR ERERIECE R O BRAE
R EAUA RV R B ERET
IR R 2 S R L B R - L FTkrE
Gt GRS RS A B R AR - LA
HR EE T BRG] SRETHER EE
BB R E i s 8 AR
#T o] AR B SR B SRR B R
[CIRE BT ZE U N A8 B G 2 RAE SR 48 S
KB TRRE -

=~ FBREEW

RHFEH IR R LR ER@ILZ AR
S R AR TE T AR S A8 o~ AT
REENTE DRAELEBNREEE
— SR B AR I R (4

B - SURERS

— BB
HEESEFR OISR R EME
B0 15 EL A9 B %% (Hassanein and Head
2006) o DAL A EEZRER » SRS 20 A\ 3%
i~ MMV R - o] iR R R R HY(Rice
and Case 1983 ; Yoo and Alavi 2001) - [[jE&
FEBSRESRZ BLER = AR
Rt REEAZEABREE - BES



i FEE S 2 PTG E S4B TE A IR S 27

H B#h{k(van der Heijden et al. 2003) -
HEESREBESIMIAESHEEE
IR _FAYHEST - Hassanein 1 Head 2235(2007)
BB ENRF R E RS RN
AeefifEY ERIER] - S EE ER R
BRI AT S A RS
IEEFZEBYERNNBE R - &
£~ 2% EMEREEAVHEZIIEE
& o Cyr et al.(2007)HIDIEEE U2 ££EAVE
IR REREE et LETEESE
H - WI5REERE B2C BT A4 -+
FESRNFEEZEESMNE - B
EMFZETH M EEERARg2El
W HRHIESAMY - (EEK B2C BT
B EBIN G B - TN IA
BEERE S ST SR Rt S
ER TH{EEARERE N EHERTE
FHP BRI R GRS RS AlEAR
EAVAENERRE - R ERRE - hER R AR
ERREE (BB - BigtE - R995F) -

— - HERIEEROM
1998 4£ - Gilly Z2EsesERiEH
MEEBENEE AU GHREESSE
EEEATE ERREFEEREIT O
RRABENREERS W EREMEE
BEH B BVARAE - SR T IEH
B sEAEEER 55EENARER
WeafnvE s - T B EBENEEEE &
& OEFATERLARE DR
J3tErA - 2000 £ Bansal and Voyer £2&

THFE NS AR BhRE A A
SRR TERE AR
EHY AR R bREE - CTRERVER ARSBUR E B
% ° Paula.(1995)MIHT 7250 F > BREHE
EasnEmERB A E g BTN
FTh  BEEHAZERARHE  NItO
MR h— L EM T AERERRRS]
HEENERER E—EOEREEES
RS RE T L EF LAV E U E
(Lau and Ng 2001) - fEE R HREE H ZA
{ERYHEREIF A RS N B SN B
By ZE4ERS | RICART SR RS I E
R R dERs OB KM FEVE BN M
FRFTEIRAIA &R I TR RS I
GRERENEAIRHMEAERER -

=~ BRE

B3 Zeithaml (1988)DLEE SLEIRFSEE
FH 2 Ry BB (user-based )R K18 i E TE 22 Yy
— R B B S B A B R M Y B
Bai¥Ad - Lovelock(1996)78a8 B A1 in'E BE
Ry HE B ERERMEAER BRI E
EHEE RN — B R E B AR
R ESEENHE T HBEREE (R 93
&£) R FRIKMEREEER NS
BB SRR AR RV - St —
G T - R HEY g EHE
HEMMERANSEUEHE | - TEAHEMU
MRS R (RIS SHE RIEE T T EE
ERHBEEINEER AR ESER
MEHIET RS ST LR B H PR T — gl



28 HIEHEMRES W

B BE YE AR BRI AYER B R e 2E S (E AV ]
B -

- QIEREE

Monroe and Krishnan(1985)/& 5188 (&
EER TEEENE SHBEENEHGH K
Fr{sf H 2 R R RE R » 2R E e B AR A VR L B
BERYEFAL4AESR | o Zeitham] (1988 ) RIKEHE
HEMEEENRZELE  EEJUE—
TEKESAYEVE - BER BRI E P EEE
H—U E{EERMN HAERAEENmE
AR B ER AT T TS R TRV B RG 5T
H - ENEE ZEREKEBEE (R 98 4)
FHEWRF A ERR HEBEBANE
BREFEAREERSZ  Hirfsa @ Es
TSR mE  EABRER T ATESIRE
ST A B P e R B B S A T
{EH BB R R - TEARFT L RS o (LIRS
ZeHERBRET 2B SRR AR IR E
BRI HEETE TR AR BN TEY
EE L FT e S EA T A ER 0 T B 2 B A
BT
Fi > ShEtELR

sohFIE T — s L AR 1980 (4]
Hl R EEERESEMAEZNER

(Barwise 1993) - fpEHESE] 1980 FEARHA
ZRIEMFNESR G AR AR EEN
—IHEE ARt 25 HEE A AR ER
HY F K J (Aaker 1991) o Farquhar 23
(1989) HYBFFEFFEL » SuhFAE RS2 HH oA
R TERESNMINEE LK 25
BT SRR RS — {447 (name)~ 5757 (symbol)
EREEEC (mark) - HAEMTINE bR T TheEM: B
HYS MY ELMLE {E (value) - Keller(2001)H1 £ 5&
—EFRMA DAY A AR — R 52 ]
REENL - A RERliE I B AN EE IS K EIE
YRR « B B P SN ST 3 S b 258
BEHER B BREE BiRE (K 85
F) BT 2%H Keller(1993)8 mh# s
M E 248 B DU E R A B eY SR A
BEER -WHEE (RBE) BEEL &
HUHEEHE RS R S S R E R
REE A — W RN 2 AR A -

&~ BIRITA

— ~ WSEsE
AR Z R RURTEGTSE BRI T E 1
B -

Hapm | T He

H

X By Rl
RS EELH N msEE

1 FFEisEs



& EFEEREESZ -t S AR IR O R 29

=~ HIRESRERE

B IO A - EAnL AR
EHEAERE X ERERGEAEE
HEESE - FESE S ECEREE
EET AR IR T A R E RN R
SHOREAVRE - BB T AR
EHFTAEIREE - PEERER  MES
HEFE (Hassanein and Head 2007; Cyr et al.
2007; B&/DRE - BREA(E - R 99 ) - NI
o] A EHETEIE R E E SRR AEH
BERET @LERSEHERSRZ I E
a2 BT RS (4R N EEREE T

MR - BEEELEN - N RS

E%’? WA EMHREARUE AN m
m e SRS AYEHE - 55— 5T » Celeste(2005)
RIFE4R FIEEEH S8 2 Eavrse+ A
HEESEERRNEEERRIET R
RFTEANAIEEERS  BERER B
WETE2 L A BIEAEIR T R B A R4y
G ES R 8B W 2 ERIA
BEEGERSH - REEERMERET LA
i EREENETEHFBRES Bt
SESRIVES ARGENEZEEL -
NS ERMEL R B AE R E (- T E BT
HFrE s R EERREEE  EEB
W A ARV AR (S (R TR
NIRRT B ERVRTT - Bt BB » (HIE
R 1 B 2 ¢
HI : #f B SR A m R A IE [ -
H2 : o G SR A I R B IE [ -

SRS FEF A (R 98 £ ) i »
WS HEBIVHE T ECAN S SN
EREHERL  HEEEREYR - EEES
SEHMHEENBELR  J5E (R
97 4£ )b 5 [#i PowerReviews F[1 The e-tailing
group HEIEEGERET - KEVE 9 R4
HEYETEERSE §a3BE AR
Fresavatef - BISMEE Lovelock(1996)F 1
HRE R RN EETE R — S S E B A
FARIERE 1% 3 2 s (E E Y8R - HI - A0t
SR TE R (HEE FEGaIER T SN
B RN R AR B S HiE
SRR OB ERELLEE L BE
B 4y R TR ERVEAGETL  NIE
byt SRR
H3 : §ER8 IE [T TR in T R A IE I
g’ o

MR IEE O ELERE Y EHE
HUHEEEHIFIENE By EHFEE M
P A R BRI R A A &SR TR
REVHEE L i B R
B B UG EE - It O e e HEE R
EEMERZSERE  HHEEERIER
HEER > SURPIMEY  ERAINEBEMS
HIE [ O SN BRI B EERE
HIEmgE (R BRI3HE) - MES—
HERRFERNEREER LGSR
o SR BN IE A4S RS &
R 2 AR EEES  Fr DALERS R |]
e HEE e SV IERERHE e



30 HANEHMARET—H

BEa A S B ENRS (1] MR SN e
HRERHVAEEE (A3 R964F) -

RIEL AR e R tH RS 4 -
HA : G858 IE o] I B AV (FHH R A IE e
.

Monroe and Krishnan ( 1985 ) #3241 »
MBESERR SR SEEITEENGE W
EE eSS BRI AT EERENE
SHEE RS E ST RN AR A s 5028
B AT I I AYETA o Zeithaml(1988)3%
B AR SE BRI EEE B ERN
% o AFAETFE 42 H Means-End Modelfi#fg
Mg B BB AN AR - Tk
EEZTIMHR P EEES - 10 M7EEE
PREER (RO ) A8 B BABEE Y
B EAZE TR EREYEE
ERRRRGEIHFE S ERIBE R E S
BB 2 8 IEAERE - NIt R EERS -
HS : H18 00 B e R A IE 87 8F -

Aaker £ (1991) BB RAESE
e AR B S R R E A A (R - DN
Wi AERE R BB R
£ (e miF LT (Yoo et al. 2000) - 7
WIFREE R R ERERE  FmEEER
FIATEEE - BEAL GRS B R Ry SRig
TEE  NIEHNE EREEREER M
ISR EERTT sl BE R ER 125
AREBHHEE - RILEEER ERERE
Bftsn B T HIVEHERA SR EHE
PR B AR E RS RN EE A

B B(Fe5r Z anB R R A R R
SRR N EDIN ST E et ) RN
BeiR iR 6 -

H6 ° 5182 in B e s R A IE [ -

Lasser et al.(1995)5% 5 » DIEAR EIFJE
RZ AR EE RERNSEE R A
HEIIEUAIESRENR T BN B B BB AT
ILHYSLRRAE LS - SRS R TSR AR T o &
THEEHE R SRR - e
SFEAE M BB RASR b - M % A FRY
{THHRB R B T ERAST GRS R
71 WA REAE RIARVERIES: - T8N

(B 99 ) ByAseF » DU EE S BE
ST MR S HERBRAEEHE
YRR BRI E - AR
BRI BAIEETFRHEHBEELS
- R HBEE AR Ef T R
BN ETE AT SRKEEENTE
HHECE R AN EEH N ETES
HYEA RS IR HE R g R (R
B2t > GRFMBEERENE
& N 7
H7 : B e s R A I i -

= HERGHABRER

AR SEREBETRMBR L EE
HZMH  HEESE S Hassanein
and Head (2007) JILMER HESEXFTZ
REIE 33 ¢ BESTEREIRESE Gilly et
al.(1998) - Bansal and Voyer (2000) Frigd



B EREFERES - SRS REER ET R RE 31

ZHAUEEOEHESEHBE RN E
EREH @ TIMERREE AR ZE
T 410 & 18 E HI| 2% Lovelock(1996)
R ZERENMLMER AR - 3£ 738 A&
{8 (H &% Monroe and Krishnan(1985) -
Zeithmal(1988) - ZEE (R 93 F£) FEE

ZH5 - R B RES AT - 4,
3 Bt& o SRR R AIELL Keller(1993)
B (R 85 )~ Mi22 4\ (R 93 ) /Y
B AR R S A TR I A g - $k 6
B FrAEEEEIET R 29 > HEE
RS » S REEEAI TR 1 s -

R1 SBHEREER

e - Y 2R
eSS E NS B Bt B RIR RS 3 Hassanein and Head (2007)
HIBTE - BN MR EE AR A T . _
YBREIETICIRE A8 eI aes 5 108 SN T B A AY 10 Gilly ct al.(1998); Bansal and
EEER Voyer (2000)
KT 1 I R ST S A
BT AEATLE » (RN R
=
k) S B BT A P R 7 Lovelock(1996)
g -
W B - BT . _
B Y S L T B 3 ;’“’t‘;‘;; "1"9‘28’(““‘"““985)’
HTA - cithmal(1988)
R B R R NN R o
S Ve T T B s e 6  [eller(1993); BRiRME (KX 85

&) ; HEE (RBE)

SHEHIER -

AWFEHE G WR L HREEERR
it BEPHEEERELS HF AR - ¥
BIHBIRFT RV AVIER - 5 — {0 ER A
Tyl S BERETHEHE  KFR T IEED
FE, 2 "IERE) AEEE 28I
2 5 B E M B ADSHEH - KR
BHEEERESFENINIEZ R
L BRBEFREEEZERAE
Ak HEmEEEE P LRSEEERN
FRLUS/NRIEZ TR DR e

WERE - HETIEARZ -

» flEERRE T EEHEH
ENARIRT R 2 B ESE MR R
EEFEE 2 11 & B35 R A s O iR
2 RRESHFEE A IR T B EHE
BEPiL &R - BFIEER B RS
T EEERERET R DRI
5 BRGARBEREFREREE
THEGAEILEER T ERREE - I8



32 HREEAIE T —H

HRETHEBIESEEN - ETEE
Rz st e AR BRI A - B
AT 2 Mkt SR ER R £ &
FEII RSB LRERAER S B
i3 R IR 4R H R 2 R B A (S HE R DE AR
HYER BT ERRRIBE SR E ST - M5l
Delphi 6 2\ ZE S A& —RGHIRGHEN %
ST HENZHEEIE L a2 855
Z B R EET B AR H R SR
AL R B BB R E B Y B4
MR EEELY 10 08 > LRSS
REH GRS REEER A —EEEZ
EVAISEEHERE ST - Z 1A HET T IE =AY AR
B B A S B RIRR A - BRI TR tax
SE 5 HRIBEHARR Ay 10 3 - W LUVIMAETR
NEERA AR BRI R
BEEMULZ BRI - X AR SRR R
— IR AR LB 725
[ T ] B N % 4B SR
FIZE 10 oy HEZEFEESEST

(re-direct) ZGLGETES - BEE
At HEEERAE T E—H T
BT SRR EREEE  HeRBIEEYIDIRE R
ZHAEHE URL S ASE SR - BIVELE
B E F A B B A A ERERIEE - 1
PR TRAEE < B ERRIRL - BEAR S IR ESE
REHFIRAEN (B RIEEHE DiRtE
TR RISV 28 IREEARZELLH AT
ARHETHBERBZR EEEERME
BRI B AR R aPl 2 Y TS ROy
A KEA HRZE - HEHRE - TTRE

{5 ~ Bosca S5 ELAE » FEIUZ - 4y AL
IO 2 B LB -

ARENEREZ FE/#ER SPSS16.0
SRR TR SRR T i (S 30U » a5
#E LA Smart PLS 2.0 SREGHETTHIFEEAL 2
ES{EMTARRE » APR A TAHEA(Bootstraping)
HERIE n=200> DUEESEEET 2 R
LUK t {8 - DABRES (R NG A R T U A 7
BHR -

— ~ poitE&ET

ARMEERE LHAEL - HFH 155
EER - (FH SPSS EITRE DL &
G ERNERER T oth - WAL
B BTS2 4 LR EELAEZE LA
By IKEA HRHKE26.5%) - HBNRKE
(23.2%) ~ JIEE(%{E(22.6%) 2 Bosca Z478 5K
H#8(27.7%) » LB - BRERGATER
RESF - AR L RSB MEAE 40.6%
2 59.4% - AEREETERR K2
(89.7%) » =R BHZERT (&) BLE(6.5%) -
= (B G 3.2% - Bl/N (&) BLTT(0.6%) ©
FHeLL 18-20 BB SR - 6 54.2% » HRE
21-25 BE(27.1%) ~ 26-30 E5(12.3%) ~ 31-35
B 18 5% (R &) LT &b 1.9% » 51 3K LA
{5 1.3% » 36-40 % ~ 46-50 % E5{5 0.6% -
B LE LS B BB EEZ(65.8%)
HRIKFr RBEHE(13.5%) ~ BRIEZE(7.1%)
HERFE(S2%) ~ BFEQR.6%) ~ KE(1.9%) -



4 ERESE SRS 2 -+ SR LR TE T 1 H8 2 S 33

AL 1.3% » NBAEL R SR
R 0.6% - KEZHIEGFEER R 8
FLLEEZ(41.3%) » — R B8R 4-5
/NEF(34.8%) » SEEGRBIE FEEIEAIE
MR 1 /N (&) BUT(92.9%) - AUt A
K8 R 5000 JLLAT@7.7%) » HRXE
5,001-10,000 JT(18.1%) ~ 10,001-15,000 I
(0.6%) 15,001-20,000 5T (3.2%)
20,001-25,000 T(9.7%) ~ 25,001-30,000 T
(7.7%) 30,001-40,000 5T (9.7%)
40,001-50,000 T (2.6%) ~ 50,001 7T DL
(0.6%) - : '
RIS - (FREARRERS 5
FRRARBRAGR BEARREEFTE
BARE -HE EZENEFREERLZ
F RS HAERIGRE R R ERE ZK
o —EREEEESZRwE - 1 2011 £
WIFTERN— AR CE A EE AR
B IR EE PG - TFEREAM
B EL BN ERITRRAINE - [BE
T80 1%, SHETLNEHRNEHEL » T2
P R BRIAATEAR YRR 2 B e B BT HERR
HET RS ERARIBREENRET R -H
AT A R EE T ERERGBERT AR
AR RER A LR » WG 2 SR R B AR E ST
HUHEEE: - HIRBHER (K8 £) &
SR HEE A A SRR R 2

% RS WAESEY  MEEE (R
04 ) GEEFIREIREEE o GBI
ETRBEEECRTE 20 5] 40 5 BHERREE
R « R » IR T A PR T
S A O « I ERRPIESE » ATTFERE
B U ABEHIT S3%{THE 5,000 TELL
b BRI — R EE N R ERFEY
AL 17 82 4 2B 5 A H0 B R R T4 8
84 BRI AT ST R > AR P S48
MEREETRE » 3 H A P R R (BT
SN AE M BT T RE—S
RS -

=~ [EEEBEST

BT GHEEN TN  —8E
H Y E e 2R {E A Cronbach’s a 2R
wmER—#BSTHEBRN— 3
Cronbach’s o (AEHMT » RRHEASREE
S > AHFCIRER A Cronbach’s o {/E Ry £
H{EEiEefaiE - (£ SPSS16.0 & &
Cronbach’s a. J7 Smart PLS 2.0 &£ &[TE
REAFEETEERE EERE80T
722 BERAHST S i 2451~ Cronbach’s a
(LB ATE 0.828~0.927 » 5512 0.7 HE
MIEZ REARENT 0.625~0.946 [
BRI 0.5 AR ERZ NE—EMERE
BEAREEKE - ERFNEE -



34 HENVEEMRS T —H

R 2 EEREBRE R

0.946

E2%
o 0.929 9120 0.851
E‘ o

S F B o] DR RSB E A EBH R 0.935




& EREEEEES TR GG R ER Em O K E 35

RESZSEFEE ENFEERSER éﬁ o 0.834
HESZmEFEEMES ERFEELERE 0.872
REGZAEFEEEN FFEEESERS Eﬁ%% 0.866
BIPREBIKEE -
H  BRESERHRSEFEEES ENEEELEENE 0.801
B EgA AU AR - 07 0701
fn BERAT S  WES S AMR AN PR ERESSER 0.866
Hq #F-
RESZLEFEHASL FNEREESSEETUZEL 0.848
{5 Ay -

*ﬁﬁ’éﬂf‘ﬁmﬁﬂ# mEHEF RN BB E

ZFRLERREGIFE T -
& FRLRERER RS YERTE -

BIEEREZFRDENESAS
BREREEZFREFEEIELENR -
BEEHREZFEmRERERL -

Bk B ¥ B

FIFERESEREN > HEEREZ R AL -

8 H] DA

0.876
0.748
0.879
0.884
0.848
0.865

9140 0.725

WERE D REREkBERE
T~ ERE TNEE RS EZEAVE)
R 0.555~0.851 & » # %] Fornell and
Larcker(1981)i# XA 9C AT EEEERY 0.5 P&
E > BAES{SE(CR) A 0.897~0.945 f »
BRI 0.7 - HEEAHFAIREREREE T
SEHYK#EE o & B E 2% Fornell and

Larcker(1981)Friz » EFERENEEEZ ¥
HFENEREB(AVEYNR SR NE R ZH
BEAECRE I » B AT G- R ER A S
A& BB » HAERAIR 3 » AR EE—E
HNPYEREES(AVE)EARREM
AR EEARRAP 5 B IR 5 & RER R
HEHEFIRE -



36 EIEEGRE—H

MEEE SR

A

0.699

0.725

x4 BARRURER (X n=200)

FEZE HEE BEARE t {8 Rt
GRS 0.446 4.848 BT
B0
AR MERRIEEILEE  0.385 4,991 Y
e 0.510 6.552 Y
.
FIRIRIE MERRIFEICIRE  0.116 1.239. ¥ N AVA
RMEE g 0.330 3.075 FRIL***
o i HEmE 0.315 4357 BT
SRR ommm e 3 644 I

Ef ook, kR, mRRSREISEIR 5 (#<0.05 5 p {H<0.01 5 p {E<0.001 -

=~ BERE

AHFFEHH Smart PLS 2.0 #E{THFEER
R BRI iR » ASK#E % (Bootstraping)
RHE AR BRI E R 200 - USRS A
Bk t{E - HEEREE B3R 4 - IRBIE
SEERFTAL AU AT SR Z R B e
BEESTRy (p<0.001 ***) Tpkir - HEfRER
H4 “RpRAT -

h ~ SendE=R

— - 5

et EAER TR & i35 B R
H(=4.848 > p<O.OO)EFHERE » RN
H1 BT - S R IR [ (H(56.552
pO0O)BEAFEEIEFRZE » R H2 K
I AWFFE L Heswan A A ME( BT 2Rk R



& EFESEMIEER - SRS R I R 2 3 37

R EHEE TR HE SRR S ERSN
BRLEER EMmERIn T MR
AR O R BN O R R S AV B RS
MR 2 FBHFENAEEE Bt e
B R AR AV IE R  TR48 IR IR ALK
B FEEEGTF - 5 RESEINER
HERE IE T RS A8 S B (4.991 > p<0.001)
HEEEEEE  NILER H3 gL - ABEH
Y O RRELE ELRE ELA AR S B A R 5R AR AR
7J(Bansal and Voyer 2000) » & AT 3SR
FE43 R EEE - SRS T D RRAY R ]
FHEEHFEERNERBT SR EEN
HEAARRFINESE I -

AT B IEEHOEHNEEHE
(+1.239 p>0.05) AINEAEEELE 143
EEEHELLS - BRI O IR AR
EHNG N EE  MEEE - 757 H4 AL
1L - R ER e R R RFEENXERS
mnf MR RE - BRE R eI E N M
BRFUAHEGEERER T EMEET
fti - (EEEREHIF RN AR EEFSHEER
RBIVEGIRED AR EE e
IPE S s bRy LA e o R BEAAERR
GERDHEESZEELGHEERALK
B HR BB EHEEHREE SRS
EREETASZHEE FEHSEER LY
FELLEA B E imler N R E RS e E O
FERERE B TS TR R L (HER B2
AR R E IR R (12 4 P RE A
BEENRZHERHBEITE -

HEBHZE » EAMRERPEH >

G5 B SRS IE T IR E H A8 e B
HBEENTERE LR AHEER -
AR ESHIBEE T L FERR RIS
RBUER B s PR IR 1 - (S TSRS
NEGHER - HEEESEE T DAt -
23S 2R » (B4R T T RS Al AAE
BFRIPIEELL - B AR B SRR R R 4
B IE T RV I AR P A AR E &R
HEE RN ER AR ATRE2R B [ EATHkEL - KHIL -
IR FeaE R Em 1t FERE R 4gRs IE A
B RN BB B B E AR R M e
PAK FEE R TP A B G RV B BT R
AR EREFEHEEER B LERK
B O RE R R R A IR R ER TR
sxat EAVEOR - AT ST o] DIERARE] - B
At GG R R i R r B B E M -

FHREBERE - & L FEE
W LBV AR L B R E (E (53.075
p<O.0ONEEFFEHFRZEE » 1 HS
BRI 0 i — R X FF T Monroe and
Krishnan(1985) % W &y £ 5% - H
Zeithaml(1988)th 3 R H e B B SR A0 8
BT AR EET S - RIS
Hedm o EEFERED  HEERHEEERLNA
BEmEgAEHNEEEHERNBEEN
BRAd -

an R ERRHYER Y » (EAE G R T 4R
A E RS E B R
FEZR(54.357 » p<O.00)H IE [ H EE &
2 R H6 BIL - HAR HFEEE Bz
am FY 12 (] (8 3 1 O R A 25 (8.644



38 HEAEEHMFRE

p<0.00) AL HEERE - RIS
H7 JNES SR - BB AAHERE - Al
BEE (BER(ARE 0.621) HanfffERAIR
ERFESNAELE (FBRAHE0315)
BUOHEEH NG EEERRERRBER
RSN mERERF R HEEY
REBEESERNRNUAREBEREE
RtF FBL— RS R R RS b
BHEATER AEGEREVSERFIEHIE

==Y
/B °

= EHER

4 R BAERETERHT D BRI AR
RFEEOTAEE SRS - (L EES
CUpE e e N T e kil § = R aa
UERVER S BRER LR NS
ER AR AR EER - T8N
BEHHmBGLIRE L  RNILEEEZE
BN ESMASHEERE AR
B R - EHEEERREMAYmE R E
1B e A REET T H AR L imps 2 anhF s -

PR - REESENFIERY &L - HEER
Al RN AR R i B DY SR R E
BFsER SRR RSB EENTE
MEBHEE RIS M EE T L
BE Y DR S SR R TR E
EHROEVAEEE  RTAMEREE S 0L
B 4 I TE T A2 B v R[] 55 (2 BT URK
18 AR S TR LR AT
B ERAERS O A SRR A
ERETEARNL L E R E S AR

A GRS EHORAE RS g E RS
B - EREERILE RFmEEO
1 S FEREEEE NS EEEN5E
JB» MR AR RS E ke
E o

= DIERE

R4 RO SRR RVRUE - R EE
RAELEARTE BRI Delphi F23( 2485
SR ERIEE - 5t RIS I 18
WS- E AESEISFLETT
[ Nt s eSS S EET RN E L&
IR AR E A LETERE  RACH R RENIR
FEFE PRI S BRI B £ LREE— S
i R RS NI S s T T RE SRR S R )T Y
FE > DIGE REEERIEANIE - 55
Hh RENIE TR A RS B R R
Frig i AU R R AN IR S = &
KELZE -FEA - -FRHET - FERHE
BORERHE BRIV A M E S AR
TR EEG NG LEERISEYRIEE
HERNHE R EERNERESERERRE
B -

* RERBIETTHE

EHEHTRE > KRR EEREHEK
EHETERE RIS HEEREIA
MERMITTER R ETT ST $HEHE
AL R B ThRERRE T Pl 4R
EEREAERZE SRR EE
B AR 48RS IE I R AR EEIR BT
H - INERNEES FRREESNT



K LFERLFEE R SRS ER O e 39

BT A iR L BRI E
TR E S HIERVER ST - iR1% > R0
FLIRE] 2 R AR [E] Ry EE SR TT E SE I 5T B
BEinARRBRZEGR UETHEE
B R IR b4R B R (RAEEAYER R M
FLRR AR A TRBISEE NI E AR LAY
DEEETE -

S5

[1] "HESEEAKAMREEH -
http://www.furoffsys.com/?p=896 > [
100 4F -

2] PEISE KENIBIRHRENE  TRE
HEZRLENEN HEEEE SR
FR 1 i ] :
http://big5.chinabgao.com/infos/18907.ht
ml - B 98 4F -

[3]1 M @ " ks FHEE B
R EZHRE-LAEEERTES
B RERARBEHSRSIEEHEEL
FEREINEMBA)E i > RE 99
Qi °

[4] H=E%  "HEEE - AERE - 08
EEHEEERBEGTR —HEE
EERUASEMSES > B
AREEHERSEEEBE L EREN
(EMBAYE 5L > FREJ 93 4F -

[51 BOAES "R E B B ST
7t RRRNEREREAEEEMI
RS BB 96 4F -

[6] fJZERF - PR3k - T EF RSB 4ERR

fEYIR R EERRB G — D
WARBRLERG - BEWSET > 5 3
L 1H] > BREY96 £ - H 61-96 -

[7]1 ZRYEL - T R BB Y A B THH
B ) TTEREERIATATE
TR 0 IR 87 4 -

[8] =T BT BRI G HpkE
HENHERS - 55 211 | - R 87 4F -

[9] MEE - T {THMR RS B AR A
mm o PEEEHEEER C F2EE S
EREY 88 4 » H 157-168 -

[10] HE224E " B E - SR EE
EBE R RE 25 — U E A
VARG o SR B E T SE TR
TR 0 REE 93 4F -

[11] ZRERE ~ BECE - T ke e > RE S
T8 - AR EEREBEE B G
Fo KEEHRE  BS5EH 1
RE{98 & > H 1-11 -

[12] BRIREE - | EHE B R i B
BIIZW ) BINIBUAREREER
ST R » REd 85 4F -

[13] =5t - T D4 " ES%R 5
HHEGREBE , PRETFR
http://blog.chinatimes.com/blognews/arc
hive/2008/09/17/323797.html » EE[E] 97
-/EIE o

[14] JEFCE - &Ml » T SRUEHEEREN
BETRh & TR BH 102009
SR 5 RISk B AT B T A
GE 2009 ETHATHTERIPE B & 221G



40

[15]

[16]

[17]

[18]

[19]

[20]

[21]

[22]

AREHARSE

STEEm AR ) KRB 98 4F -

E& 4R » " Brighten Taiwan‘s SMILE
BN 45 1940 REIOTEES A -
HREG ACL QENmEE TETH
AR R ETSRE RS o RE 94
EF‘_ o

HAE T[e8Ea] ik R
HEERAGEBRA L, EEREE

EEBAYWERERKES
http://www.epochtimes.com/b5/7/9/28/n
1849787.htm » ERE 96 £ 9 H 29 H -
E&/VER ~ BEigH(E - rf%l:ﬁf_i'é)\%ﬂgi
WRZHE u&utﬁmﬁa@:ﬁm
HigYam > 29(1) > B 35-50 > RET 99 fr: °
Aaker, D. A, “Managing Brand
Equity:Capitalizing on the Value of a
Brand Name”, NY: The Free Press,
Macmillan, 1991.
Bansal, H. S.,
“Word-of-Mouth  Process

Peter, A. Voyer,
Within a
Service Purchase Decision Context”,
Journal of Service Research, Vol.3, No.2,
2000, pp. 166-177.

“Brand Equity: Snark or
Boojum?, of
Research in Marketing, Vol.10, No.1,
1993, pp. 93-104.

Cameron, D.,

Barwise, P.,

International Journal

“Electronic commerce: the
new business platform for the internet”,
Charleston: Technology

Research Corp, 1997.

Computer

[23]

[24]

[25]

[26]

[27]

[28]

Celeste, M. W,,

Balancing Economies of Scale and

“Some Strategies for

Interaction in Online/Distance Education
Courses”, E-Journal of Instructional
Science and Technology, Vol. 8, No. 1,
2005.

Cyr, D., Hassanein, K., Head, M., and
Ivanov, A., “The Role of Social Presence
in Establishing Loyalty in e-Service
Environments”, with

Computers, Vol. 19, No. 1, 2007, pp.
43-56.

Interacting

Dovey, K., “Home and homelessness:
Introduction, From: Altman, Irwin and
Carol M. Werner eds.”, Home

Environments.,, Human Behavior and
Environment: Advances in Theory and
Research, Vol.8, New York: Plenum
Press, 1985.

E-Stats, U.S. Census

E-commerce  Multi-sector

Bureau, “2007
Report”,
Source:

http://www.census.gov/econ/estats/index
html, May 28, 2009.

Farquhar, P. H., “Managin Brand
Equity”, Marketing Research, Vol.l,
1989, pp. 24-33.

Fornell, C., Larcker, D., “Structural

Equation Models with Unobservable
Variables and Measurement Errors”,

Journal of Marketing Research, Vol.18,



[29]

[30]

[31]

[32]

[33]

[34]

[35]

& LFBERLIER 2T SIS R EH O 41

No.2, 1981, pp. 39-50.

Gilly, M. C., John, L. G, Mary, F. W. &
Laural, J. Y, “A Dyadic Study of
Interpersonal  Information  Search”,
Journal of the Academy of Marketing
Science, Vol.26, 1998, pp. 83-100.
Hassanein, K. & Head, M., “The Impact
of Infusing Social Presence in the Web
An

Product Types”, International Journal of

Interface: Investigation Across
Electronic Commerce, Vol. 10, No. 2,
31-55, 2006.

Hassanein, K. &  Head,

Perceived

M.,
“Manipulating Social
Presence through the Web Interface and
its Impact on Attitude towards Online
Shopping”, of
Human-Computer Studies , Vol. 65, No.
8, 689708, 2007.

Keller, L., “Building Customer-Based

International Journal

Brand Equity”, Marking Management
Vol.10, No.2, 2001, pp. 14-20.

Keller, L., “Conceptualizing, Measuring
and Managing Customer-Based Brand
Equity”, Journal of Marketing, January,
1993, pp. 1-22.

Lasser, W., Mittal, B., & Sharma, A.,
brand
equity", Journal of consumer Marketing,
1995, pp.11-19.

Lau, G. T., and Ng, S., "Individual and

"Measuring  customer-based

[36]

[37]

[38]

[39]

[40]

[41]

Situational Factors Influencing Negative
Word-of-Mouth Behaviour”", Canadian
Journal of Administrative Sciences, 18,
2001, pp. 63—-178.

Lovelock, C. H., “Services Marketing”,
Third Edition, Pretice-Hall
International, 1996.

London,

McCracken, G., “Homeyness: Culture
made material in the modern north
American home”, Working paper
No.87-105, University of Guelph,
Ontario, Canada, 1987.

Monroe, K. B., Krishnan, R., Jacoby, J.
and Olson, J. C.,
“The effect of price on subjective produc
t evaluations,in Perceived Quality:
How consumers View Stores and Merch
andise”, Lexington, MA:

Lexington Books, 1985, pp. 209-232.
Paula: F. B., "Word-of-Mouth Effects on
Short-term

Long-term Product

Judgments", Journal of Business
Research, 32, 1995, pp. 213-223.
Rice, R. E., Case, D.,

message systems in the university: a

“Electronic

description of use and utility”, Journal of
Communications, Vol.33, No.1, 1983, pp.
131-152.

van der Heijden, H., “Factors
influencing the usage of websites: the
case of a generic portal in The



92 EREEHRET—H

[42]

[43]

[44]

Netherlands”, 14th Bled Electronic
Commerce Conference, Bled, Slovenia,
2003, pp. 174-185.

Yoo, B., Donthu, N. and Lee, S., “An
Examination of Selected Marketing Mix
Elements and Brand Equity”, Journal of
the Academy of Marketing Science,
28(2), 2000, pp. 195-211.

Yoo, Y., Alavi, M., “Media and group
cohesion: relative influences on social
presence”, task participation and group
consensus, MIS Quarterly, 25(3), 2001,
pp- 371-390.

Zeithaml, V. A., “Consumer Perceptions
of Price, Quality, and Value: A
Means-End Model and Synthesis of
Evidence”, Journal of Marketing, Vol.52,
1988, pp. 2-22.



